OF GHE BESE

Oklahoma City organizations continue to
excel in raising funds for greater causes. Our
Oklahoma City readers pick the Oklahoma
City Museum of Art’s Renaissance Ball as
their favorite. Purple Sash, hosted by the
YWCA of Oklahoma City, takes the number
two spot and Boots and Ballgowns, benefit-
ing Infant Crisis Services, comes in third.

Charity/Nonprofit

Oklahomans’ deep devotion to charity is
legendary. The Children’s Hospital Foun-
dation at Saint Francis, established in 2005,
continues to provide for the children and
families at The Children’s Hospital at Saint
Francis. Make-A-Wish Foundation, helping
children with life-threatening med-
. ical conditions
to achieve
their dreams,
j and United
! ’ Way, continuing
to make lasting
changes in
the com-
munity,

The Children’s
Hospital at
Saint Francis
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come in at second place. Catholic Charities
and The Little Light House follow close
behind with their dedication to helping those
in need.

Charitable organizations in Oklahoma City
provide for and impact countless lives. In-
fant Crisis Services, a provider of resources
for infants and toddlers, was chosen as the
top charity in Oklahoma City. United Way of
Central Oklahoma and YMCA of Greater
OKC tie for the second place spot, and The
Spero Project follows close behind with a
goal of moving awareness into action.

Chef
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Exquisite cuisine delights diners throughout
Tulsa. Michael Fusco of Michael Fusco’s
Riverside Grill has impressed Tulsa tasters.
Justin Thompson of The Brasserie Res-
taurant & Bar and Sonoma Bistro & Wine
Bar comes in second with his French and
California-inspired cuisine. Tim Inman,
chef/owner of Stonehorse Café, and James
Shrader of Palace Café rank as favorites
among our Tulsa readers.

Oklahoma City readers have given this
year’s honor to Ryan Parrott of Iguana
Mexican Grill. Robert Black of Red
PrimeSteak follows close behind in second
place. The competition in Oklahoma City is
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stiff — resulting in a three-way tie for third
place. The honor goes to Eric Smith of
Panchinko Parlor and Sara Sara Cupcakes,
Andrew Black of Park Avenue Grill and
Christine Dowd of Trattoria il Centro.

Company to Work For

Employees have cast their votes, and Saint
Francis Health System and Williams Com-
pany rank as two of the best Tulsa companies
to work for. Cherokee Nation Enterprises
and ONEOK follow close behind, as well

as Quik Trip, New Dominion, LL.C and
Manhattan Construction.

Oklahoma City employees pick Chesa-
peake Energy as top company to work for,
followed by Devon Energy, both committed
to their employees and the community. Delta
Dental and American Fidelity Assurance
Co. take third place.

Local Icon/Landmark
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Tulsa is home to a variety of local icons and
landmarks, yet the Golden Driller in front of
the Expo Square has awed locals since 1966.
Commemorating the heyday of the Tulsa oil
boom, this driller takes top honors as the
number one local icon in Tulsa. The new
BOK Center has quickly gained attention
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